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Blog articles

Content guidelines & regulations

To keep our blog structured and valuable, we follow clear rules and a well-defined vision.

e Blog: A blog is an article that shares information, opinions or insights on a specific topic.
It aims to inform, inspire or present a point of view to the reader.

o Advertorial: Similar to a blog, but primarily intended to promote a product, service or
brand.

e The topic of the blog or advertorial must always be relevant to both the reader and the
platform.
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Text content delivery
What written content do we need from you?

Media delivery
What images and/or videos do we need from you?

Additional rules
Copyrights, liability, deadlines and more.

Language and translations

Everything you need to know about language and translations.
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Making road transport more
sustainable: E-trucks or hydrogen
trucks?

The transport sector is undergoing a major transition. Stricter environmental regulations, government
initiatives and the need to reduce CO, emissions are driving the rise of electric trucks and hydrogen
trucks. These technologies offer unigue advantages and are defining the future of sustainable road
transport. In this blog, we discuss the advantages of both technologies, market dynamics, relevant
legislation and how these developments affect the used truck trade.
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E-trucks (Electric trucks)

E-trucks are quiet vehicles and emit no pollutants. That is why they are popular in urban
logistics and regional distribution. Thanks to technological progress, their range is
growing, making them increasingly interesting for medium and longer distances as well.
In addition, lower energy costs and limited maintenance requirements significantly
reduce operating costs.

Advantages of E-trucks:

+ Low operating costs due to less maintenance and cheaper energy.
+ Zero-emission, which makes them comply with stricter environmental standards.
« Silent, which reduces noise.

+ Full electric drive, which contributes to a fossil-free future.

Impact on trade in used E-trucks

The market for used electric trucks is still developing. A major concern for dealers is the

residual value of electric trucks, with battery condition being a decisive factor.

Used E-trucks with a worn-out battery have a lower value, but may offer opportunities
for dealers who can renew or resell batteries. In addition, demand for parts such as

electric motors and charging technologies will increase.

@®cu v

C

& Login [ Place advertisement

Company index

Table of contents

E-trucks (Electric trucks)
Advantages of E-trucks:

Impact on trade in used E-trucks
Hydrogen trucks

Advantages of hydrogen trucks:
Impact on used water truck trade
The future of used sustainable trucks

Frequently asked questions (FAQ)

Filter by tags

Tips and tricks

Share or print this article

(5] ©



() Trucksn

n Text requirements

What do we need from you in terms of written content?

Google

All Images Videos MNews Maps Mare I:l

Text
Title tag - text displayed in search engines
hitps:fiwww. trucksnl.com/blog

Text length: 500 - 2000 words The meta description has an ideal length of 140-160 characters. If it is longer, a search engine will
truncate it.

Introductie: >0~ 80 words Example: SEQO title and Meta tag

Formatting: Clear headings and paragraphs

Unique content: The text must be written specifically for TrucksNL

SEO “ & John Doe

= Director - Article Writer Transport Ltd

Title tag: Max. 70 characters Article Writer Transport Ltd is a unique fictional transport company. We only transport paintings and art. |
myself like to give my opinion on all sorts of things.

Meta description: Max. 150 characters
www.artikel-transport.com [ in| X O

Author information Example: Author information and Social links

First and last name:
Job title:
Short bio: 100 - 250 characters

Company name:

Social links

Facebook, Instagram, Twitter/X, LinkedIn (It is permitted to use company or author’s social links)
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£} Media requirements

What images and/or videos do we need from you?

Media

Featured image: 1920x%1080 pixels

Social image: 1200%630 pixels

Gallery: 1920x1080 pixels (3 to max. 12 images)

Photo of author / company logo: 128x128 pixels

YouTube video: Only the URL, no video files

Technical

Alt and title texts for images, links and videos can be included in the submitted text
document.

Social

Clients may, if desired, provide their own Open Graph (OG) data for social media:

OG image: 1200%630 pixels
OG title: 50 - 80 characters
OG description: 150 - 300 characters

If this data is not provided, the editorial team of TrucksNL will add the OG image, title and
description themselves. TrucksNL may add its own branding or logo to the OG image, always with
respect for the message, the client and the author of the article.
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Example: Feature image or gallery image
at 1920x1080 pixels

@ TrucksNL

The person posting the article can write a short introduction to it here.

y 2

WWW.TRUCKSNL.COM

The OG title can be a bit provocative.

The OG description is specifically intended for social Open Link
media. The text should be readable when shared. 150-

300 characters.
8 Comments

&> Share

Example: Post on Facebook. The OG image,
title, and description are displayed here.

Example: Social image or OG image at
1200%630 pixels

Examples: Author photo or
company logo at 128x128 pixels
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Other rules Editorial & quality

Copyright, liability, deadlines and more. e All articles are reviewed by the editorial team.
e The editorial team may make minor edits to improve readability.

Deadlines & publication e Major changes will always be discussed with the author.

e Blog articles that are too commercial will be rejected. In such cases, a sales representative will

e The publication date is always determined in consultation with TrucksNL. , , ,
contact you to discuss options for an advertorial.

e All required content (texts, images, and additional information) must be provided at least 21 days ) ) ) o
. ( g ) P y o Advertorials will always be marked or labeled to ensure they are clearly identifiable as

before the agreed publication date. .
commercial content.

 If information is incomplete or missing, this may lead to a delay in publication.

e Once all content and media have been approved by TrucksNL, the article will be published within Content accuracy
21 days, unless otherwise agreed in writing.
« If certain terms or wording should not be altered, this must be clearly indicated in advance.
e The client will always receive a preview of the article beforehand.
o If alt or title texts are missing, TrucksNL will add them.
o After approval of the preview, the article will be published within one working day, unless
e All facts, figures and statistics must be accurate and substantiated. Citing sources is mandatory.
otherwise agreed.

e Both immediate and scheduled publication are possible, depending on the agreements made.
P P r EPENCIng g Use of Al
. . The author confirms that the article was written by a human. Al tools may be used as inspiration or
Links & tracking » : . J . y oP
writing assistance, but the final content must be created and verified by the author. If it becomes
e Blogs: max. 1 follow link in the content. clear, or there is strong reason to suspect, that this is not the case, TrucksNL reserves the right to
« Advertorials: max. 2 follow links in the content. reject or remove the article. The author must then submit a revised version. Al-generated images

, , may be permitted in certain cases.
o UTM tags (Included in advertorials, for blogs only upon agreement)

» Other tracking pixels are not allowed.

Copyright & liability

Publication duration e The client guarantees that all submitted text, images, and media are copyright-free or that proper

permission has been obtained.
Articles are published online for a standard period of 12 months. After that, one of the following may occur:
e TrucksNL is granted the right to publish, edit (if necessary), and reuse the material in marketing
o the article may be taken offline by TrucksNL; o
communications.
e the publication can be extended for a fee;
e TrucksNL cannot be held liable for the content of submitted articles. The responsibility for factual
e the editorial team may decide to keep it online free of charge if the content is still relevant.
accuracy and relevance lies entirely with the author or client.
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n Language and translations

What you need to know about language and translations

Translation process

o Articles are published in the language in which they are submitted.
e Translations are optional and available at an additional cost.

e Flemish is considered a separate language (not Dutch).

Translation procedure

e TrucksNL uses DeepL in combination with a proprietary glossary for industry-specific terms.

o Translation quality may vary per language (English translations are usually more accurate than
Spanish, for example).

» We update our glossary regularly.

e TrucksNL is not responsible for translation errors, but we do assist with corrections if reported by

the client.

Important for multilingual submissions

 If an article is submitted in multiple languages, the English and Dutch versions must always be
submitted first.

e These versions will be reviewed for quality and relevance.

e Only after approval should the additional translations be provided. This helps prevent

unnecessary translation costs.




